
Implementasi Customer
Experience PT PGN Area Bekasi

Dalam Membangun Brand
Awareness
by Yurika Dita Pratiwi

Submission date: 12-Jun-2024 10:29AM (UTC+0700)
Submission ID: 2400842869
File name: FILOSOFI_-_VOLUME_1,_NO._3,_AGUSTUS_2024_Hal._90-111..pdf
(1.47M)
Word count: 7349
Character count: 47016



4

6

13

16

16

31

32

33

40

42



6

6

6

9

9

9

9

11

11

14



2

2

4

8

8

8

12

18

18

21



7

7

7

13

17

22

23

26

30

43



4

5

15

19

24

27

27

44



10

25

41



4

28





4











11

20

38

45



2

4

29

36



1

1

1

2

2

7

8

34



1

1

2

2

4

13



1

1

1 1

3

14

37



4

35



1

1

39



4

5





25%
SIMILARITY INDEX

24%
INTERNET SOURCES

9%
PUBLICATIONS

11%
STUDENT PAPERS

1 3%

2 2%

3 2%

4 1%

5 1%

6 1%

7 1%

8 1%

9 1%

Implementasi Customer Experience PT PGN Area Bekasi
Dalam Membangun Brand Awareness
ORIGINALITY REPORT

PRIMARY SOURCES

www.neliti.com
Internet Source

123dok.com
Internet Source

dspace.uii.ac.id
Internet Source

journal.asdkvi.or.id
Internet Source

www.scribd.com
Internet Source

www.zoho.com
Internet Source

bisnisman.nusaputra.ac.id
Internet Source

ojs.unud.ac.id
Internet Source

ejournal.unesa.ac.id
Internet Source



10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

16 1%

17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

download.garuda.kemdikbud.go.id
Internet Source

journal.wima.ac.id
Internet Source

journal.ithb.ac.id
Internet Source

text-id.123dok.com
Internet Source

Submitted to Universitas Sebelas Maret
Student Paper

karyailmiah.unisba.ac.id
Internet Source

journal.widyakarya.ac.id
Internet Source

repository.umj.ac.id
Internet Source

repository.uin-suska.ac.id
Internet Source

www.coursehero.com
Internet Source

jimfeb.ub.ac.id
Internet Source

jurnal.stiekesatuan.ac.id
Internet Source



22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

31

repository.unpas.ac.id
Internet Source

Saktisyahputra Saktisyahputra. "STRATEGI
KOMUNIKASI PEMASARAN DALAM
MENINGKATKAN JUMLAH SISWA (Studi Kasus
pada Bimbingan Belajar Bintang Solusi
Mandiri Cabang Pinang, Jakarta)", LUGAS
Jurnal Komunikasi, 2018
Publication

jurnal.poliupg.ac.id
Internet Source

Submitted to Universitas Pendidikan Ganesha
Student Paper

Submitted to Universitas Muhammadiyah
Magelang
Student Paper

adoc.pub
Internet Source

journal.untar.ac.id
Internet Source

distribusipemasaran.com
Internet Source

repository.unimar-amni.ac.id
Internet Source

www.jptam.org
Internet Source



<1%

32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

38 <1%

39 <1%

40 <1%

41 <1%

42 <1%

www.ijstr.org
Internet Source

www.jurnal.stiatabalong.ac.id
Internet Source

publication.petra.ac.id
Internet Source

zombiedoc.com
Internet Source

fmi.or.id
Internet Source

id.123dok.com
Internet Source

jurnal.unmer.ac.id
Internet Source

repository.ukwms.ac.id
Internet Source

www.aujeas.uoanbar.edu.iq
Internet Source

eprints.unhasy.ac.id
Internet Source

etheses.uin-malang.ac.id
Internet Source



43 <1%

44 <1%

45 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches Off

moam.info
Internet Source

Rafi Dimas Azhari, Mohammad Frisky Fachry.
"Pengaruh Brand Image dan Promosi
terhadap Keputusan Pembelian", Jurnal Ilmiah
Manajemen Ubhara, 2020
Publication

repository.usd.ac.id
Internet Source


